Paso Robles Daily News

Advertising
Rate Card

The Paso Robles Daily News is the most comprehensive local source information on
Paso Robles breaking news, events, politics, crime, police, city hall, sports, travel,
wine, regional, and business news from writers, correspondents, photographers,
reporters and local media. The website publishes thousands of local stories every
year, with an average of more than 50 articles per week, making it the news leader
of Paso Robles.

Online media

Online media is the single best form of local advertising. Online media dominates
other forms media when it comes to targeting the audience you desire. It targets
high value demographic households, younger consumers and offers more local
impressions than any other media. Reach locals at their desktops and on the go on
smartphones and tablets by advertising in the Paso Robles Daily News.
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Circulation

Monthly Page Views 400,000+
Unique users 100,000+
Average Daily Views 15,000+
Facebook followers 24,000+
Twitter followers 5,000+
Daily E-mail Subscribers 7,000+

*Stats by Google Analytics, Jetpack and social sites for last 30 days current as of April 2022.

Traffic sources

Incoming traffic to the Paso Robles Daily News is growing rapidly and coming from

a diversified number of sources. @ Cja

* Direct traffic is from users who typed in pasoroblesdailynews.com, or clicked from an email.
* Other referrers include thousands of links on websites like News Break, SmartNews, Flipboard, LinkedIn, Reddit,
Winebusiness.com, pasorobles-usa.com, Wikipedia.com, sgate.com, prweb.com and local sites.

Google search 40%
Social media 22%
Direct traffic* 17%
Google News 10%
Other referrers* 11%

Search terms

Paso Robles Daily News uses cutting edge search engine optimization (SEO) to
dominate Google search results. Just do a Google search for “Paso Robles News” and
you’ll see the Paso Robles Daily News above the Tribune, Paso Robles Press, KPRL,
KSBY and the city of Paso Robles. The same high-tech SEO goes into every story we
generate, giving us maximum exposure for thousands of search terms.

Examples of top search terms driving traffic to our site

paso robles news

paso robles newspaper

paso robles press

news

concerts in the park paso robles
mid-state fair

atascadero news

paso robles breaking news
paso robles tribune

lake nacimiento water level
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Demographics

The Paso Robles Daily News has a high-income demographic with local decision
makers, business owners and homeowners in the greater Paso Robles area. The site
earns the desirable 24- to 54-year-old age group that makes major buying decisions.

Fact: News readership correlates to higher education.

¢ 51 percent of college educated public read news every day.*

Fact: News readership correlates to higher income levels.

* 48 percent with household income over $75,000 read news every day.*
*Data from 2009 Pew Research Center study

Paso Robles Daily News statistics

Age 100% of total visits

27.50% 33.50% 15.50% 12.50% 5.50% 5.50%

18-24 25-34 35-44 45-54 55-64 65+

Gender 100% of total visits

54.15%
Male

45.85%
Female

Images above from Google Analytics.
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Paso Robles Daily News visitors by location

Acquisition

City % New

Sessions J  Sessions New Users

89,966 35.14% 31,612

% of Total: | Avg for View: % of Total:

81.85% (109,910) 40.11% | 71.70% (44,087)

(-12.40%)

1. Paso Robles 29,670 (32.98%) 23.96% 7,108 (22.49%)
2. San Francisco 15,074 (16.76%) 31.78% 4,791 (15.16%)
3. San Luis Obispo 8,162 (9.07%) 35.09% 2,864 (9.06%)
4. Los Angeles 7,943 (8.83%) 39.27% 3,119 (9.87%)
5. Atascadero 7,877 (8.76%) 35.27% 2,778 (8.79%)
6. San Jose 1,230 (1.37%) 47.80% 588 (1.86%)
7. San Diego 943 (1.05%) 47.30% 446 (1.41%)
8. Bakersfield 716 (0.80%) 46.37% 332 (1.05%)
9. Santa Maria 699 (0.78%) 65.38% 457 (1.45%)
10. Salinas 693 (0.77%) 48.63% 337 (1.07%)

Paso Robles Daily News visitors on mobile vs. desktop

Acquisition

Device Category % New
Sessions J  Sessions New Users

109,910 40.12% 44,095

% of Total: Avg for View: % of Total:
100.00% 40.11% 100.02% (44,087)

(109,910) (0.02%)
1. mobile 62,380 (56.76%) 36.97% 23,061 (52.30%)
2. desktop 34,765 (31.63%) 44.48% 15,462 (35.07%)
3. tablet 12,765 (11.61%) 43.65% 5,572 (12.64%)

Images above from Google Analytics.
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Advertising rates

General display ads are 250 x 210 pixels and appear
in a rotating box on the right hand column of the
home page and at the bottom of story pages.
Advertising on the home page is a great way to
reach the local audience. Prices are as low as

$2.44 /thousand views or CPM. NEW! 7
Option #1 — 25,000+ monthly views Lg{%ﬁ:}fi}g{\’ | ' q TWIN
MEaLs. | LN ————

e 10,000 views, one time ad - $149
e Three-month advertising campaign* - $119/mao.
e One-year advertising campaign* - $99/mo. - SUPER SAVER PLAN!

Option #2 — 50,000+ monthly views

e 20,000 views, one time ad - $225
e Three-month advertising campaign* - $195/mao.
e One-year advertising campaign* - $165/mo.

Option #3 — 100,000+ monthly views — Includes daily email!

e 35,000 views, one time ad - $360
e Three-month advertising campaign* - $320/mao.
e One-year advertising campaign* - $275/mo.

Option #4 — 200,000+ monthly views — Includes daily email!

e 75,000 views, one time ad - $620
e Three-month advertising campaign* - $560/mo.
e One-year advertising campaign* - $487 /mo. - BEST VALUE!

Rotating ads

Our software dynamically serves and rotates display ads every time the home page
or an article page is refreshed. This means that not every ad appears on every page
at the same time. Your ad will appear to readers for the number of times agreed
upon on your contract.

* Ad campaigns are for a minimum of three months and renew automatically on a
month-to-month basis thereafter. Prices above are discounted on frequency.
Campaigns shorter than three months will have a 10 percent additional cost. Ad
design and proofing is free. Ads may be updated once per month for free, additional
updates are $75 per change. Monthly reporting is included.
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Promoted Articles

World War Il
B-17 bomber
coming to
town Sept. 28-
29

—Promoted Post- - A
World War Il Boeing

FULL ARTICLE

Promoted Article

A Promoted Article is the best way to communicate to Paso Robles Daily News
readers. We will professionally write and edit your article, provide a proof, and
distribute your news widely to the Paso Robles community. It's a great way to get
your message out quickly and get results. -

Submitted ready to run: $199 for one day, $349 for four days*

Additional $199 for article writing service

Top right placement on home page

Posted on website indefinitely

Email distribution to over 7,000 subscribers
Facebook post to over 24,000 followers
Twitter and Tumblr post

O O O OO

Accountability

All advertising campaigns include transparency and accountability. Advertisers
receive monthly reporting on the number of page views and click-throughs on their
ad. The report is broken down numerically by the day. The report is delivered by
providing high quality,

email by the 5t of the following month.
locally focused advertising

and marketing campaigns in Paso Robles, CA. Access manages dozens of websites
and print media publications. Our team of over 10 professionals is here to help you
reach your organization’s goals.

Reliability

The Paso Robles Daily
News is owned and
operated by Access

Publishing. Access has a
20-year track record of

6  Advertising Rate Card Access I"Ub"Shl“g



Graphic design

The success of an online ad depends on the quality of the creative. Graphic design is
included free with every campaign. Copy changes can be made once a month at no
additional charge. In design, the first thing we ask is "what do we want people to
feel?" Delight, surprise, love, and connection are good places to start thinking. To
make you ad powerful, keep it simple.

Mechanical specifications

All banner ads are 250 x 210 pixels. Set to 72dpi. Maximum file size is 60k.

Best practices

e Think of it like a billboard

e A powerful photo (use stock art)

e Small company logo top right

e Headline with 1-3 large words

e Compelling offer - a value proposition

e (all to action, such as “Click” to link to custom landing page

Biggest mistakes
e Too many words - more than 5
e Too many images

e Fonts too small to read
e Logo too large
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Terms and conditions

U0 (SO * T L —#, (%70 112 . "#3)*I( L "S54
J-U* =) JBESTIN/ T4, - /64— / (838747 B8-S

—4. "$54( " B33 U481/ 0f— /19/ TH-$6 " $*"%/ 98¢

1/ (" S—/4-86"$-$¢, - /1%, 845 . " /8" TH, ~/ M 5k 4
L THTS T (/6% —/6ld-/ (b—:H LCHUL™ E, 8BBS00/ 75
%st/6 /6. TSl

§

2-"US/H6U(, ) /4" B4-$5:8" <) "/ , THUL" (B (10/ " 6%
,— /8%, -$i-$6"$¢ 3 ) (> 48" , "1=" 6%/ 6%, , " 34" 6
*TH. "#3)*( . "SIt

##

>0/ H6="SU(L/OF , - /18% , W—$-$6 " $H(/ ~8:) 1" " 61/
U/ TH 5 —/h B0, $ " GBI " 1633 6¥: -4k . "
="_B/0f 5 -/b. 1t

§

P—/3NT 3 ==, (S TS O/

L7854/ 00—/ 496/ 4966 = " S (4/ OF , ~ /0% , %/ 64%¢

,-$8" (3-/61/0866¢) (& 5 " /4/H . "1™ (¢, %30 " 61¢

§

2. 7E3) (. TS ™ ("$=" (Hh. "H8I0 . BHGG/ TH 5 "/ 6%
=S/ T8 (- /BH—46" "L/ " B/ THRG="SU(1/OF, -3T}
%/68-#, "0 "4:) S " HB) >, Y-/t 4%/ T
%6="$U(L/ Ol

§

@/'TH3) ™"t Wil /= /6= (" 5 " /8 ("

L=/ (L%, , " 306/ , " #—Hk. H66="SU( " SA(H-36" Sl
2. E3) ¥ (L SIS = S -
OHT)$ " H-43) *U( L H06="SU(/ 085 . " /(3" kA6 TH

L. "196="S4( " $8¢35-=16 " B . UolBil:/ ~#946=" W (L/ Ot
3)*U(. 68/ TH, 680" (Hh. "$™-$i8" , "I="6EFTH. "H
3) (. TS U8 ) /676l

§

16="$U(L/0M0 " / 4 (R4 ™ 48" (B-/ (1*""4:-$3%7 5 " /8
9606 =" SU(L/ 0496 7§ B /4% ™ 0"k "
)R TEB)* (L 8™ ("9=" (. #4810 . il
="GHL. TH60 "/, TH/ 68 . " 1946="SU( "S- 1/ L TN/ B}
(=" 0" THO -85 () , 43T 3 " /0l

§

2.7#3) (. "™ ("$=" (Hh. "#810 . Gi—48 " =0 "B/
/-1, " - #BCHBUT (B19/ T4 (B S 5 (H0/ 6

|~/ 6~/ (=40 ACSR™ ¢, 9689334, Yo" " -, — /6% , B¢
%6="$U( " S(UD "=~/ (%::" U/ O8/ - /E /3% , &
%6="$U(L/OF 3 744 3 6" #5M. - )it/ -4, "1 1™
%6="$U(" 3 " /LCS" %, , " 307 6E:-$3) *", Ud—/#
"JUSTTE)3-/H . 8T 38" (" /W%~ /H Utk 860"/, TH
0o/ 6F ~$4%66=" SU( " $19%8 4383 " $'7H%) & ~$1G " 6ii—#
3)*U( M. U™, /0T LA B S RS
bU$t -

§

M) /6" $(4-—- 68 W/, —/ (16" - /4—44.. "
3™, il /- 4906= " S44 (1/ OB " $966="$U( " $1%/ 6F %%
%O0™/, THSA"E)"TH. "6 %% 5 "™ ((H6/68:)" T4

/67 5 /ETH. "#3)*"U( . "$:$- 5 9/ 6496094/ (1% 7%/ 6
%", s (846" 3 %/6 OB, H-/ (838-, " " 6L/0 (B
§7,—="8IT (=S "H3" /(" (b- 0/ TH/UE)$ "

5 0(="=" 384/, ") 6L/ O "~ /%" "4 " " (b-:k, - )/ ("%
("7 476 i TH3) *U( . " SBUSI(L/ 0618 ™ 4TS
/618" UTES- 5 H. "3, Yold— 400/ T4

8 Advertising Rate Card

%E="$U(" 3 " /UL ,")BI/OB* )it/ ~i8 5 7 6K

O3 (B—H/ 870" 3 " /-4, ~37810 . (- $HS%6 ™ 5 %89
$¢, "0 5 (- =S/ =Y (U- /4—H3%=00, TI-$*0 (" 6¥
)3 /-S04 (1/ 0= )bt~ 490/ T 5 004" $¢-$14 .1/ OF

,— /007 ™ B/ 0/ THNG="S (" 5 " /Ut

§

2. " Hh6="$U("$0" 7, 7i%,9/-5"" 60" (/608" * (¢
LU/ TIRE="SU( 5 /() * 3 UAT 6k 3 T

1/ ,")B BH/EA/E 18-/, HOU*Oh( " #-:£3)*"I( . " 6F
3%0°" (i

§

16="$U("$(H/ 610" / 4™ (#)$h. " 608" "Hit

/67 3 LT, " ((BK) ™" 4/ OB60%L/ (&%/ 74, " 5 (8
1/,")BI/ 05 . - )it 3 Wi~/ -37$I0 8, "l 5 (8
UH(L/OS- S #(), -#38- . 6) (#(. )6k F
006="$U( "SI H-461(, "~ ("£Q) , - 18" (881, U718

§

Commission and Payment Terms
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Credit Terms
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